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The NPD Group’s
31th Annual Report 

on 
Eating Patterns in America
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 Others
SalesTrac
ReCount
Small Appliances
Housewares
Nutrient Intake

 Consumer Diaries
National Eating Trends
CREST
SnackTrack
MealScape –Supper

-Lunch
- Breakfast

Hispanic

 Consumer Surveys
HealthTrack
Kitchen Audit
C-Store Monitor
Food For Thought
Food Safety Monitor
Diet Monitor

NPD conducts 40+ food research studies
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... to see what everybody else sees, 

but to think what nobody else thinks.”

-Albert Szent-Gyorgi

The purpose of “Research is ...
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There is always something “new” to see!

Hummus Quinoa

Chia Seeds

Acai

KombuchaSriracha
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Clearly the “Food of the Decade” is:
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Source: The NPD Group’s National Eating Trends Database,; Years ending Feb., except latest period
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The Most Frequently Consumed Vegetables:

55%

52%

51%

50%

43%

42%

33%

27%

26%

26%

1. Onions
2. Tomatoes

3. Lettuce
4. Corn

5. Carrots
6. Green Beans

7. Peppers
8. Broccoli

9. Peas
10. Mixed Veg

6

Percent of Individuals Consuming In-Home
At least once in two weeks

Source: The NPD Group’s National Eating Trends Database:Year ending May 2015
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My favorite new food of the decade:

7
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Taco Bell’s Share of Restaurant Taco Purchases:
Taco Bell’s Share of All Restaurant Taco Eatings

Source: The NPD Group’s CREST service, Annual moving average ending Sept. 2015
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Taco Bell’s Share of Restaurant Taco Purchases:
Taco Bell’s Share of All Restaurant Taco Eatings

Source: The NPD Group’s CREST service, Annual moving average ending Sept. 2015
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If it’s only a new experience….
Taco Bell’s Share of All Restaurant Taco Eatings

Source: The NPD Group’s CREST service, Annual moving average ending Sept. 2015
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2. Sandwiches

Here’s what we eat/drink:

11

4. Coffee 6. Milk

3. Carbonated Soft Drinks

7. Vegetables5. Fruit

Source: The NPD Group’s National Eating Trends service, Year Ending Feb 2015 
In-Home and Away-From-Home Consumption; Excludes Additive/Ingredient Consumption

1. Water

8. Tea 9.  Potatoes 10. Salty Snacks
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3. Sandwiches

10.  RTE Cereal8. Potatoes

5. Coffee4. Milk

2. Carbonated Soft Drinks

6. Vegetables 7. Fruit

9. Juice

…And Top 10 Ten Years Ago…

1. Water

Source: The NPD Group’s National Eating Trends service, Year Ending Feb 2005, 
In-Home and Away-From-Home Consumption; Excludes Water and Additive/Ingredient Consumption 
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1. Bottled Water 
4. Pizza

5. Sandwiches 

3. Fruit 

8. Salty Snacks

6. Bars

The American Diet is shifting:

In-Home and Away-From-Home Consumption; Excludes Tap Water/Additive/Ingredient Consumption 
Source: The NPD Group’s National Eating Trends® service

Top Ten Foods/Beverage that are Part of More American Diets
Change in Share of  Base Dish Eatings/Drinkings

2 years ending Feb 2015 vs. Feb 2005

2. Yogurt

7. Tea

9. Frozen Entrees 10 Eggs
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What we are cutting out:

14

Fastest Declining Foods and Beverage in American Diet
Percentage Point Change in Percent of Americans that Consume Item at least once I Two Weeks

Year Ending Feb. 2014  vs. 2004

-9.2
-7.3

-6.8
-6
-6
-5.5
-5.4

-4.9
-4.9
-4.6

1. CSD
2. Cake
3. Steak

4. Turkey
5. Corn

6. Ice Cream
7. Fruit Drinks

8. Toast
9. Pot Roast
10. Gelatin

In-Home and Away-From-Home Consumption; Excludes Additive/Ingredient Consumption 
Source: The NPD Group’s National Eating Trends® service
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Economy is “Getting Better”!
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1950s 1970s 1980s 1990s 2000’s1960s

Percent of Civilian Population Unemployed
(16+ years)

Source: Bureau of Labor Statistics; Monthly Seasonally Adjusted Data
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Household incomes:
Median Household Income

(2015 Dollars)

1514131211100908070605040302010099989796959493929190898887868584838281808978777675747372717069686766

Source: US Census Bureau

1966
$44,335

1998
$57,909 2015

$56,516

’70s ’90s ’00s’80s ’10s’60s

Median household income is the number 
in which 50% of households are above and 
50% are below … it was $56,516 a year in 
2015 (the latest available data).
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Percent of All Women Participating in Work Force
(16+ years)

’50s
’60s

’70s

’80s

’90s ’00s

+3.6pts
+6.3pts

+7.3pts

+6.1pts

+3.1pts -2.1pts

A major demographic shift:

’10s

-1.8 pts

Numbers represent percentage point change from beginning of decade to end of decade
Source: US Bureau of Labor Statistics: Through Feb. 2016
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And Male Employment:
Percent of All Males Participating in the Labor Force

Men (16+)

’50s

’60s
’70s

’80s ’90s ’00s
’10s

Source: U.S. Bureau of Labor Statistics; Series ID LNS11000002
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24.2 

Food Spending as Percent of U.S. Disposable Personal Income 

Source: USDA, Economic Research Service

…We will not let food costs rise faster than income.

19

’30s ’40s ’50s ’60s ’70s ’80s ’90s ’00s

1929 2014

9.8
10.0 9.9 9.9

2011 2012 2013 2014
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2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Restaurants

Supermarket

Consumer Price Index for Food At Supermarkets and Restaurants
Monthly Percent Change vs. Year Ago 

There is a Battle for our Food Dollar

2016

Source: Bureau of Labor Statistics, Series ID CUUR0000SAF11, CUSR0000SEFV; 
Unadjusted % Change vs. Same Time Period Year Ago 
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Trend in Using Restaurants:
Annual Meals Purchased at a Restaurant per Person

80’s 90’s 00’s 10’s

Source: The NPD Group’s CREST® service; Years ending Feb.
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20112008 2009 2010 2012 2013 2014 2015 2016

Leading Fast Food/Family Restaurant Chain Performance
Percent Change in Weekly Same Store Sales

The latest weekly Restaurant Trends:

Source: The NPD Group’s SalesTrac service; Based on actual sales reported from 60 chains
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Trend in Eating Out at Restaurant:
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Source: The NPD Group’s CREST® service; Years ending Feb., except latest period
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Trend in Take-Out Meals:
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24Source: The NPD Group’s CREST® service; Years ending Feb., except latest period
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Restaurant Usage by Generation

Source: The NPD Group’s CREST® database; Years ending Feb. 
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Source: The NPD Group’s CREST® database; Years ending Feb. 
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35-49 Year Olds

50+ Year Olds

18-34 Year Olds

Annual Meals Purchased at a Restaurant per Person

Restaurant Usage by Generation



Proprietary and ConfidentialDocument classification: External Use

Growing Food Source for Millennials:
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18-34

35-49

50+

C-Stores
Share of All Restaurant Meals by Each Age Group

+4.2

+2.2

-.6

Since
2006

Source: The NPD Group’s CREST database, Years ending Feb



Proprietary and ConfidentialDocument classification: External Use
28

The most frequently visited restaurants are:
Share of all Restaurant Purchases

Year Ending August, 2016

Source: The NPD Group’s CREST® service
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McDonald's
Starbucks

Dunkin' Donuts
Subway

Burger King
Taco Bell
Wendy's

Chick-Fil-A
Sonic

Dairy Queen
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McDonald’s

Share of Restaurant Traffic

Source: The NPD Group’s CREST® service; Moving annual average share; Scales vary to illustrate trend
Through Aug.2016
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10 110902 03 04 05 06 07 08 12 13

1.2%

1.7%

2.2%

2.7%

3.2%

Dunkin’ Donuts

Leading Chain Market Share Trends:

14 15
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October 6, 2015
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McDonald’s share by Meal Occasion:

11

21

6

12

8 8
9

All Meals Breakfast AM Snack Lunch Afternoon Snack Supper Evening Snack

Share of All Restaurant Meals by Daypart

Source: The NPD Group’s CREST database Total US - Year Ending Feb. 2016
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McDonald’s Share Of Lunch:
McDonald’s Share of All Restaurant Lunch Meals
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Source: The NPD Group’s CREST database, Monthly Moving Annual Averages; Ending with July 2016
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McDonald’s Share Of Supper:
McDonald’s Share of All Restaurant Suppers

20072002 2003 2004 2005 2006 2008 2009 2010 2011 2012 2013 2014 2015

Source: The NPD Group’s CREST database, Monthly Moving Annual Averages; Ending with July 2016
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McDonald’s Share of Breakfasts:
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Source: The NPD Group’s CREST database, Monthly Moving Annual Averages; Ending with July 2016
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Share of Restaurant Traffic
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Taco Bell
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4.0%

4.5%

Burger King

More Leading Chain Share Trends:

10 110902 03 04 05 06 07 08 12 13 14

Source: The NPD Group’s CREST® service; Moving annual average share; Scales vary to illustrate trend
Through Aug.2016
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Share of Restaurant Traffic

Source: The NPD Group’s CREST® service; Moving annual average share; Scales vary to illustrate trend
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Look for more changes in the top ten.
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Fastest Growing Restaurants
Based on Percent Change in Systemwide Customers

12 Months Ending May, 2016 vs. Year Ago

3. Jimmy John’s1.Jersey Mike’s 2. Firehouse Subs

5. Wing Stop

9. Noodles

6. Chick-fil-A 7. Domino’s4. Buffalo’s Wild Wings

10. Krispy Kreme8. Starbucks

Look at the fastest growing restaurant concepts:

Source: The NPD Group’s CREST® Service; 
*Only chains with annual sample in our CREST survey of 300+ respondents
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Most meals still come from home!

Home 81%

Foodservice 
18%

Source 
Unknown 

1%

Where Meals are Obtained
Year Ending Feb. 2016

Home Meals include those 
prepared and eaten at home as 
well as those carried from home 
and those consumed at somebody 
else’s home.

Source: The NPD Group’s National Eating Trends® and CREST® services
Note: This excludes meal skipping
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Trend in Home Meals:

79%
79%

78% 78%

79%

78% 78%

79% 79%
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79%
79%

79%

80%
81%

81% 81%
81% 81% 81%

'96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09 '10  '11 12 13 14 15 16

Percent of Meals Coming from Home Supply

Home Meals include those 
prepared and eaten at home as 
well as those carried from home 
and those consumed at somebody 
else’s home.

Source: The NPD Group’s National Eating Trends® and CREST® services, Years ending Feb. 
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Using the Stove Top:

51 
49 48 

45 44 43 41 41 40 40 39 39 38 38 38 37 37 37 37 36 35 36 36 
35 34 35 35 35 35 35 34 35 
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Source: The NPD Group’s National Eating Trends® service; Years ending Feb. 

Percent of Main Meals When Stove Top was Used

40
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Oven Usage:

18.6 18.6 18.8 18.4 
17.3 

18.2 18.5 18.3 18.7 18.2 18.4 18.0 
18.8 19.1 18.5 

17.8 17.8 17.9 18.4 18.0 18.3 18.1 18.2 18.5 18.1 17.8 18.3 18.8 18.6 18.8 18.8 18.5 

'85 '86 '87 '88 '89 '90 '91 '92 '93 '94 '95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09  '10  '11  '12 13 14 15 16

Source: The NPD Group’s National Eating Trends® service; Years ending Feb. 

Percent of Main Meals When Oven was Used

41
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Microwave Oven usage:

13.2 

16.1 
17.6 

21.1 
22.7 

25.1 25.7 25.4 
26.5 26.8 27.0 26.4 26.6 26.5 26.8 27.5 27.9 28.4 28.5 28.7 29.1 29.1 28.4 

30.2 
31.5 30.7 30.5 

29.3 28.9 28.3 28.6 28.5 

'85 '86 '87 '88 '89 '90 '91 '92 '93 '94 '95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09 '10  '11  '12 13 14 15 16

Source: The NPD Group’s National Eating Trends® service; Years ending Feb. 

Percent of Main Meals When Microwave Oven was Used

42
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Grilling outdoors:
Percent of Meals Using Grill 

Source: The NPD Group’s National Eating Trends® service; Years ending Feb. 43
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Only growing appliance:
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Source: The NPD Group’s National Eating Trends® service; Years ending Feb. 

Percent of Meals Using a Slow Cooker/Crock Pot

44
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Focus on the Main Dish!

91 92 92 91 92 92 92 92 93 91 91 90 91 92 91 89 89 89 89 88 90 90 90 90 91 91 92 91 92 92 94 94
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Main Dish

Not the Main Dish

Source: The NPD Group’s National Eating Trends® service, Years Ending Feb. 

Percent of In-Home Dinners including:
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Meat at the Center of Plate

46
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Source: The NPD Group’s National Eating Trends® database, Years Ending Feb.

Percent of In-Home Meals that include Animal Meat as Center of Plate
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The Shift in Meat Choices:

47
Share is calculated just among these 5 protein sources
Source: The NPD Group’s National Eating Trends® database, Years Ending Feb.

Percent of In-Home Meals that Include Animal  Meat

Pork

Beef

Chicken
Seafood

Turkey
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The role of Snack Foods is changing:

40 40 41
42

43
45

2010 2011 2012 2013 2014 2015

Percent of Snack Foods Consumed at Main Meal

Source: The NPD Group’s SnackTrack database, Years ending March
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There are three types of Snack Foods:

49

+12%
+6%

Fresh fruit,  Fruit cups, Dried fruit, Yogurt, Granola 
bars, Cereal fruit bars, Cereal breakfast bars, 
Energy/Sports/Protein bars, Diet bars, Nuts, 
Seeds, Trail mix, Rice/Popcorn cakes, Gelatin 
cups, Cottage cheese cups

1. Better For you Snacks

49

+11%
+5%

+11%
+5%

Chocolate, Candy Bars, Chewy Candy, Hard 
Candy, Cookies, Brownies, Snack Cakes, Snack 
Pies, Cupcakes, Donuts, Fruit rolls/bits, 
Pudding/Cheesecake cups, Sweet Snack & Dip 
Kits, Treat Bars, Ice cream, Frozen Yogurt, 
Sherbet/Sorbet, Ices, Ice Cream Bars/Sandwiches, 
Ice cream/Fudge Pops

3. Sweet Snacks

Potato chips, Tortilla chips, Snack/Multigrain 
chips, Corn chips, Pretzels, Cheese Puffs & 
Curls, Crackers, Filled Crackers, Popcorn,, Snack 
Mix/Party mix, Meat Snacks, Meal kits, String 
Cheese/Cheese Shapes, Muffins, Toaster Pastry, 
Bagels, Frozen Snack Foods, Dips, Salsa, Salty 
Snack & Dip Kits, AO alternative snacks

2. Savory Snacks
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Trend in Snack Food Eatings

50
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Annual Eatings Per Person of Ready-To–Eat Snack Foods

Better For You Snacks

Sweet Snacks
Down 4% since 2006

Savory Snacks
Up 7% since 2006

Source: The NPD Group’s SnackTrack database, Years ending March
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Prepare/Cleanup a Meal at Least Once a Day

The future of food is about one thing.

Source: The American Time Usage Study, 2013; Bureau of Labor Statistics (15+ years old);
The NPD Group’s CREST® database ; Year ending Feb 2014

68%

42% 46%

Women Men Restaurants

Who will do the cooking?
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We do want our foods and beverages to be healthy.

Source: The NPD Group/National Eating Trends®, 2 years ending Feb. 2015 [excl. SON ’14]

39

22

19

17

16

16

15

14

13

12

11

All Natural

Low Fat

Organic

Made with Whole Grains

100% Whole Grain

High Fiber

Light, Lite, or Diet

Low Calorie

No Trans Fat

Vitamin Fortified

High Protein

Special Food/Beverage Labels
Percent of individuals consuming
at least once in a one-week period
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41
40

35
31

29
28

26
25

23
23

21
19
19

12
10

8
7
7

6
5

Sugars
Total Calories

Sodium
Total Fat

Total Carbohydrates
Serving Size

Calories from Fat
Saturated Fat

Servings per container
Protein

Cholesterol
Dietary Fiber

Trans Fatty Acids/Trans Fat
Unsaturated Fat

Poly-unsaturated Fat
Mono-unsaturated Fat

Calcium
Vitamin C

Iron
Vitamin A

“What do you usually look for on the “Nutrition Facts” label?”
Percent of adults who indicate they check for…

We check the nutrition facts label.

53Source: The NPD Group/Dieting Monitor, years ending December, 2015
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“Health” is always changing.
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Trans Fat
Fat
Cholesterol
Sodium
Sugar
Carbs

Source: National Eating Trends® Nutrition Survey, Years ending Feb. 

Late ’80s Early ’90s Late ’90s Early ’00s Late ’00s

“A person should be very cautious in serving foods with ...”
Percent of Respondents that Completely Agree (Top Box) with the Statement:

Today
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What was once the rage… is now not!

35
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45
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55
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65
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2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Whole Grains

Dietary Fiber

Antioxidants

“I’m trying to add more to my diet.”
Percent of Adults Checking “Adding More to Diet”

Source: The NPD Group’s Biweekly Dieting Monitor; Years ending Dec. 55

Omega-3
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10
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19
21

24
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31 31 31
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“I’m Trying to add Probiotics to my diet.”
Percentage of Adults Agreeing

Probiotics

Source: The NPD Group/Dieting Monitor, years ending December
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23.0
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27.0
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“Gluten Free”
“I’m trying to cut back/avoid Gluten in my diet.”

Source: The NPD Group’s Biweekly Dieting Monitor; Year ending 3/23/2016 (26 reporting waves per year)

20112010

57

2012 2013

Gluten-Free

2014 2015
Percent of Adults
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“Clean” products are the buzz today

0

5

10

15

20

25

30

35

40

'85 '86 '87 '88 '89 '90 '91 '92 '93 '94 '95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09 '10 '11 '12 13 14

Preservatives
Additives

Source: National Eating Trends® Nutrition Survey, Years ending Feb. 
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“A person should be very cautious in serving foods with ...”
Percent of Respondents that Completely Agree (Top Box) with the Statement:

Today
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62

Organic
Annual In-Home Eatings/Drinkings Per Person

Moving 4 quarter average
Source: The NPD Group’s National Eating Trends service
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“How concerned are you that Genetically Modified Foods pose a health hazard in the 
foods you might eat in the next month?”

Percentage of Adults  Expressing  Any Level of Concern

Source: The NPD Group’s Bi-Weekly Foods Safety Monitor; Annual Averages N= ~14,000 Adult Respondents each year

And “GMO” Concerns:

43.3 44.3 45.5 46 47
50 51

48 49 49
51

56 57 58

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
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What drives behavior:

Change our behavior:
• Convenience … We are always looking for ways to 

making our lives easier!
• Cost … We have never let food costs rise faster 

than our incomes! 
But behavior is mostly driven by:
• Habits…And one of the most vexing habits is 

always trying New Foods and Beverages!
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Thank You

62

Harry.Balzer@npd.com
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